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- I need to start
  somewhere
- Where do I even look?
- Where do I go?
- Should I ask my friends
  where they shop?
- Who do I talk to?

- I’m not sure I’ll find
  anything I like
- Some of these stores
  are really expensive
- Should I keep looking?
- I’ll never find something
  that is right for me

- How expensive is the
  delivery?
- Are there any promo
  codes?
- How long will it take to
  get here?
- This is overwhelming

- My package is here!
- I hope everything looks
  and fits okay
- Will everything look like
  what I saw online?
- I hope these clothes are
  the right style for me

- I love these clothes!
- This is definitely my new
  look and style
- I can’t wait to order 
  more clothes
- The sizing guides helped
  me find the right fit!

- Talks with friends for
  their opinions
- Scrolls through social
  media to get ideas
- Searches the internet
  for a place to shop

- Browses stores online to
  find what works for him
- Scrolls through social
  media for potential ads

- Searches for FAQ page
  on the website
- Asks friends if they’ve
  shopped there before

- Talking with family and
  friends about his order
- Scrolls through website
  again for reviews

- Shows family and
  friends his new look
- Makes a social media
  post in his new style
- Leaves positive reviews
  on the website
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Liam is a new college student looking for a new style as he 
begins this phase of his life. He isn’t exactly sure where to 
start, but decides Aeropostale should be a good place to. 
He doesn’t know what styles he does and doesn’t like. He is 
also worried about the price point, he is truly a broke
college student.

Liam is lost and confused! He sees so many di�erent types 
of styles around campus but has no idea which one would 
be the best fit for him.
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